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MIA NEOY TYNOY ALTIKH KENTPOBAPIKH NYKNOTHTA

vEol mANBuool o HOTIKE KEVTPU Kl TIS MOAELS

The World's Megacities Are Set for Major Growth

Population growth of the world's top 15 megacities (millions, 2011-2025)
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A new type of emergent centrality based on the sheer volume of
urban dwellers in contrast to the institutional centrality

Before we can generate buildings themselves, we must model the

decision-making processes that give rise to them.

Antonio Negri

Manuel Delanda
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YOILTAMENH KATALTALH

-Tu aAAage kot TRV SLapKeLa TtnG epLdédou tou covid
-Anpovpyia evog vEou adnynHaTog ylol tThv apyn moAn,
Baolopévn otov meld ko Tov modnAdtn

g
¥
g
g
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Key realizations of the pandemic effects:

BaOLKEG TOPATNPAOELG KOTA TNV SLAPKELD TNG TTavVS Lo

* Anouocia urtnpecLwv Kal onueiwv evéLapEPoviog o€ TOTILKO ETtinedo

*  JUVEXNAC HETOKIVNON QVAUECO OE XWPOUC epyaciag, dtaokedaong Kat
KOToLKLaC

* H yeltovia €pXETOL OTO MPOOKAVLO WG N EAAXLOTN KATOOKEUQOTLKNA
pHovada mou KaAeital va eEUTINPETEL TIC PAOLKEG AVAYKEC TWV TTOALTWV




GOING DOWNTOWN
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SETTING THE METRICS

Accessibility vs mobility

,-cul-de-sac & pudiic lane
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movement function
* Eudaon otnv nmpoofaciuotnta KoL OXL 0TV KVNTIKOTNTA
* Adopad tnv peoaia KAlpaka, mEpav TG yeltoviag aAAd HLKpOTEPN TNG TTOANG
* Baolopévn otov oxXeSLOOUO MPOCBACEWY O OXEON HLE TIG OVAYKEC KOLL TOL QLTI LOTAL TWYV TOTILKWY XPNOTWV KOl KATOIKWV

Source: AASHTO Green Book - A Policy on Geometric Design of Highways and Streets, 7th Edition



Tu Kpuupa ws noAns 1wv 19 ASmwy Suicpani 127

6 BOOLKEC IPWTEC AVAYKEC O eUBEAeLla 15 Aemtwy

oo TNV KOTOLKLOL MepLOCOTEPES XPNOELG
QMALTOUV TIEPLOCOTEPN

OLOTLKH TIUKVOTNTA KoL

avtiotpoda

EYAAUTEPN AOTIKA
kvotnta dnuloupyel
vAayKn yLo Blwotun

eKnuidcsuon ayopd
LODTOTTTTAL

. epyuoiu g uyein
1 CLIMATE

ACTION

DioKEDuon @
. M.M.M. . Kt moAtuonos

Buwoiun kat Stacuvdedepévn
HeTakivnon, Snuoupyel
HeEyaAUTEPN avaykn yla npocBoon

o€ XPNOELC Kal avtiotpoda

In 2018, Transport for London set a target for 80% of trips in the UK capital to
be made by foot, bicycle, or public transport by 2041, up from 65% today
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OLdnioupYIKES BLoNMXUVIES DS OXNIU EMUVAMPOCOLOPLOIIOU TGV

HOTIK®V KEVTPRV

CULTURAL SITES
Archeology, TRADITIONAL

VISUAL ARTS museums, libraries, Arts and ciafts,
Paintings, sculpture, exhibitions festivals, celebratlons
photography and
antiques

PUBLISHING CREATIVE

Books, press and other >

publications INDUSTRIES

DESIGN \

Interior, graphic,
fashion, jewellery, toys SERVICES
Architecture,
advertising, creative
R&D, cultural

Source: UNCTAD

H OnuoupylkéC Plopnxavie¢ pmopolv va OMOTEAECOUV TO
epaAtiplo ya tnv aAlayn

PERFORMING ARTS
Live music, theatre,
dance, opera, circus

AUDIOVISUAL
Film, TV, radio and
other broadcasting

NEW MEDIA
Software, video
games, digitised
creative content

Heritage

Arts

Media

Functional
creations

Zw Kal epyalopol oTnV yELTOVIA LoV



O dnioupYIKES BroiMXuVIES WS OXNIU EMIVAMPOCOLOPLOIIOU TGV
HOTUK®V KEVTPWV

SUSTAINABILITY
3E ?'E == = P Positive Impact <
o ——| Cultural, social &
; 7 > economic outcomes
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D » Purpose driven € Entrepreneurial
Meaningful linkage Strategy & efficient action
to place & people diverse revenues

Fig. 1: Evolution of the original courtyard house - interpretation from reference [4]

THE CREATIVE ECONOMY FRAMEWORK

H ouvimapén tng Kotolkiag HE TO €Umoplo/ moapaywyn,
amoteAel mapadooiakn TumoAoyia katolkiog 19°Y Kol opPXEC , ,
2000 awwvo. otnv Kompo (BA. GulokUmtpou) ZW KA EPYOACOHOL OTNV YELTOVLA HOU



NPOTOBOYAIEL EYPONAIKON KENTPON CAR-FREE ZONES

ATO TNV TOAN TWV AUTOKIVNTWY OTNV TTOAN TwV Ttelwyv
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Brussels inner city largely car-free from August
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Citizen-accessible space in Barcelona, today Citizen-accessible space with superblocks
Future scenario with superblocks

S 'BABCELONA e
N L4 SO 3!

g C
-, v - % I
y G " ~ ,J £ s( &\ . -
N\ s \ Vi I‘i{—_“‘ 2 2 ",&x/% A"'\
7 :#; | S RS m
= : ¥ ; \\X, // },;g\e %
Rene

Y A
i . )&41 :

Fﬁ#;;ﬁ ﬁ% i

N
I
[ Streets with i ’Hcg nEdy s, [ Streets with F R T T AT
pedestrian Jr = i %WQ i L '/ :i i e pedestrian B #%— -#g-d‘fr : -.F:{ﬁ% %k
priorities ?Qu % B Ploan pl 85 s DY priorities % g%-’l ‘-# e o i = =
i T | ) = ¢ r_ - _‘/ = e HErE R
BN Ramblas, b e e ey B Ramblas, @? Pt l
promenades s it o 5 | 8 il promenades g
2 iR b FoyaesTie v i3
] P e Ll

¢ r” // \-# i
/‘ll}i't @ N %}-
\_1 ' o

L§

Paris- car free area in the center Barcelona Will Supersize its Car-Free ‘Superblocks’



MIA NEA KOYATOYPA IXEAIAIMOY KAI KATOIKHIHY: notikn nop@ohoyiu

A Tale of 3 cities

+ O0LOTLKO MPACLVO

+ 0OTIKOC EEOTIALOOC

- Artoucia vdaTomEPATWY ETMLPAVELWV

+ TIOAUAELTOUpYLKOTNTO/TipOoBacIpuoTnTA
+ high urban comfort

---0l0TLKO TPACLVO

---0l0TLKOG EEOTIALOMOC

---amoucia udatomePATWY EMLPAVELWV
--LOVOAELTOUPYLKOTNTA/ XA UNAR
npoofaociuodtnta

- Low urban comfort

-00TIKO TIPACLVO

+00TLIKOG EEOTTALOLOC

-amouoia USATOTEPATWY ETILPAVELWV
+TIOAUAELTOUPYLIKOTNTA/TIpOCBacLUOTNTA
-medium urban comfort

Superilla Sant Antoni, Barcelona

80% tou SpPOUOU TIPEMEL VA KAAUTITETOL
QO TTIUKVO MPACLVO KOTA TOUG
KOAAOKALPLVOUG UNVEG

=84 - 20% tou 6popou MpEMEL va elvat

) vdatomnepatd

NeubauGasse, Wien Stovolos historic core, Nicosia



ONBOARDING ACTION: UNDERSTANDING THE CHALLENGES

Xepad£tnon Twv KATolkwv WOoTE va SLEKSLKAGOUV Tov
OLOTLKO XWPO
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1.Feasibility | ——| 2. Social Impact
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innovation economy
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Good candidate for adapting the 15-minute city initiative to a smaller
instance, focused on Historic urban areas

Lefkosia
in Lefkosia

Q@ 55,01 4 population [2011] - final census result
O 20.1 km? ares

@ 2,740/km? popuiation Density [2011]
1.41% annual Population Change [2001 — 2011]

Chryseleotisa

© 17,386 ropulation [2011] - Census
¢ 6.116 km? &rea

@ 2,843/km? ropulation Density [2011]
@ 0.67% annual Population Change [2001 — 2011]
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INTERACTIVE PARTICIPATORY TOOLS w
ACCESSIBILITY ANALYSIS

Rhino Viewport

pick mode: ~ wloraton mose ] User analysis

% accessibility analysis

1.Select Area

Select Pointer
exploration mode settings

2.Select minimum walking distance (m) 100 ¥

3 Select Gender men -

4 Select walking time (min) 10 minutes ~

5Select age (y) young20-49 ~

user input data

1.5et POl name or location:

de #hach bl

2.Input up to 5 key i orp

Keyword 1:
Keyword 2:
Keyword 3:
Keyword 4:

Keyword 5:

2 Save User Input

SAVE User Data

camera settings

iEm—e KR - IBEl—8 —
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INTERACTIVE TOOLS
ACCESSIBILITY ANALYSIS

— S— X — -
= —
- — _—— -
" . - Z : -
.8 .—' o E
- — =
- C—
d —~—
— B - - = rZ‘ ~ (,
— = —
—
-
-..-. -
< e recdendew=ol
X = e ! =2
-
- = . S ot
— -
~ . = -':‘
G
B - -
o ' o
L =
- - - = -
- - s —' -
= ~ e w - -
— { =
.
B2 BSESE TR T -
—
N ‘-A\
—— . >
\, a
\ -
r e
N oo e
- - -
) =
>
~
< <
\ - .
R4 p

ragment A

A

0 33 clothes shops in area

result 1 7 shoes shops in area
nent B 2 1 dry cleaning shops in area

B

e ——
.
X el Ly b i ) e = - —q\__ - T ————
ALY RRE A - g - ——,
- - X TTE R T T LR s - . b ——— " e ‘ b
— N B e i 3 L Nesw ~ ~
e - T P e . = — e ~ 3 N
- - | YRpew Seeee. - - —
A= = ¢
bt LS L
\'
- - -
S - -
" 5P
= I =
- R
g,
»
* -
-~
- = > » X :
. -
> = 4
-



INTERACTIVE TOOLS
ACCESSIBILITY ANALYSIS

1.Nice

too

ity_final3dm

Ui+ Viewer

Analyze Render Pani Paneling Tools  Help

.pick mode: Fansform urve Tools  Surface Tools  Solid Tools ubD Tools Aesh Tools ender Tools raftin imension ew in V7 ologram nscape
pi i Curve Tools  Surface Tool lidTools SubDTools MeshTools RenderTools Drafting D N 7 Folog Enscap

L
1.Exploration mode 2.Multiple Points 3.User analysis i

}g accessibility analysis 4 o
1.Select Area
Select Pointer
Place Points
exploration mode settings
2 Select minimum walking distance (m) 100 - 5
3Select Gender  men ~ 5Selectage(y) young20-49 ~ E’
sttt s v 2
4Select walking time (min) 10 minutes g
user input data
1.SAVE your neighboorhood o
User Description of the POI: T
2.Input up to 4 keywords, #hashtags or problems isochzror\es .
Keyword 1: Keyword 2: Keyword 3: O 1.clothes (O 5.Bock Shops (O 13.Leasure shops
Bl )
Keyword 4: Keyword 5: Keyword 6: -- 473 m 660 -

Urban Criteria

|

3.How accessible? NEUTRAL ~ 4.Noise Level NEUTRAL ~

5.amenities neutral  w  6Tree Coverage NEUTRAL  ~

7.Car Dependancy NEUTRAL 8.Mode of travel to 3.EL Scooter ¥

5, PN v : P . ; :
e == 2 be SBook Shops 6Department Shops
(9“’_'5;“"“‘ ERLELS S commercial ~ \ ' : . vy 11.Culture Building 12.Food & Drinks 13.Leasure shops 14 Education buildings 15.Leasure & Sports 16. Office Buildings
min] _— _— k - / p
[

POI settings A

2 Electronics =

2 Save User Input

1.SAVE User Data 2.Clean Draft 3.Export to QGIS

zoom (SR e—) tlevation  [JEEY o) —— Rottion







INTERACTIVE TOOLS ACCESSIBILITY ANALYSIS

Ui+ Viewer

1.pick mode:

1.Exploration mode 2.Multiple Points 3.User analysis

accessibility analysis

1.Select Area

Select Pointer

Place Points

exploration mode settings

2.5elect minimum walking distance [m)  qqq -
3.5elect Gender [ en ~ dSelect age (y) young 20-49 ~

4.5elect walking time (min} 90 minutes =

user input data A

1.5AVE your neighboorhood 2.0ate

User Description of the POI:

2lnput up to 4 keywords, #hashtags or problems

Keyword 1: Keyword 2: Keyword 3
Keyword 4: Keyword 5: Keyword 6

Urban Critena
3.How accessible? MEUTRAL - 4.Moise Level MEUTRAL -
S.amenities S - 6.Tree Coverage MEUTRAL =
distribution —_— —_—

7.Car Dependancy MEUTRAL = 8.Mode of travel to 2.El Scooter
—_— Weork S —

Q.distance from work - 10.Urban form commercial =
(min)

POl settings

2.Electronics =

2.5ave User Input

1.5AVE User Data 2.Clean Draft 3.Export to QGIS



INTERACTIVE TOOLS ACCESSIBILITY ANALYSIS

% Story Mapper

1.pick mode:

1.Select Area

Select Pointer

exploration mode settings

1.Select minimum influence distance (m)

2.Select influence range (walking time)

8

Place Route

51m 1275 m -

100 v

10 minutes ~

1.POI ONOMA: 2. ADDRESS:
3.Industry Type Zother = 4. DATE:
5.MEPIFPA®H XPHETH
WASTE:

PRODUCTS IN: PRODUCTS OUT:

User Sentiment

6.ENIZKEWIMOTHTA NEUTRAL/RANDC ~ 7.FEELING OF

S.ENINEAA GOPYBOY NEUTRAL

-

SECURITY

9.thermal comfort

10.Mode of travel 3.pubdtransport ¥ 11.how accessible?
12.Urban form commercial ~ 13.amenities
distribution

14, KEYWORD 1:

16, KEYWORD 3:

2.Save User Input

15. KEYWORD 2:

17. KEYWORD 4:

NEUTRAL

NEUTRAL

NEUTRAL

neutral

1.SAVE User Data 2.Clean Draft 3.Export to QGIS

l.exploration mode 2. route planner -

Elevation - ﬁ

FPET]

Rotation




MIN INFL DI TIME MK \C 1 INDUSTRY T ) K FREQUENCY FEELLIM MOISE LEVEL
1.metal sh... 1972 {OUTE 1 ROUT... W FEAR RELAXING

i need a lot to finish

i need a lot ) to finish 50 60 0 1.metal ROUTE 1 ROUT... V FEAR RELAXING

i need alot p te finish 50 0 234,440 1.metal sh... 1972 ROUTE 2 — | R RELAXING

Hkior e Fe

id longitute lattitute Y name keywordl keyword2  keyword3 keywordd keyword5 min_walking_di gender walking time
2adc8fcb-. 6383a2a0- ddcbfSe3- test 3 downtowiclean park kindergarden rural
2adc8fcb-: 6383a2a0- ddcbf5e3- test 2 downtowiclean kindergarden rural
2adcBfcb-. 6383a230- ddcbfSe3- test 1 downtowiclean kindergarden rural

Input up to 5 keywords, #hashtags or problems

Keyword 1
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